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Il Sole giorno e notte.



Motus / identità sito
Compagnia teatrale Motus

Concept del sito e progetto grafico, incluso logotipo. 
Motus è una compagnia teatrale di fama 
internazionale con sede in Italia. motusonline.com

Il lavoro è stato inserito tra i migliori 
progetti di grafica per il teatro in una 
pubblicazione di Electa, Mondadori. 2009

()=  =[]
()VU[]
   

=  ==  =[]
D9D  =  =

f      a=b  a== cd =   

()=  =[]
()VU[]
   

=  ==  =[]
D9D  =  =

f      a=b  a== cd =   

()=  =[]
()VU[]
   

=  ==  =[]
D9D  =  =

f      a=b  a== cd =   

()=  =[]
()VU[]
   

=  ==  =[]
D9D  =  =

f      a=b  a== cd =   

()=  =[]
()VU[]
   

=  ==  =[]
D9D  =  =

f      a=b  a== cd =   



Trattamento immagini

Motus
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October 2020 

PROTAGONISTS

DAYBREAK PACK
RECAP

JASMIJN JANSSEN 
@jasmijnjanssen

IG 13.6 K

SOUFIAN
 @soufskills

IG 64 K

 POTENTIAL REACH

234 K

MEHDI AMRI
 @mehdi_amri_10

IG 114 K

Our protagonists showed us how the new 
Phantom GT can help us to unlock our skills:

Nike Recaps / web 

Recaps e newsletter per Nike 

NBA IS
THE BEST EXPRESSION 

OF THE GAME
FOR BASKETBALL LOVERS 

IN BARCELONA.

OCTOBER 2017

NIKE 
PORTAL DE L’ANGEL
BARCELONA

OBJECTIVES

SP18 NIKE RUNNING NIKE REACT VISUAL CENTER

TEASING PHASE

1.25TH — 2.22ND JANUARY 2018

NIKE PORTA NUOVA / NIKE BARCELONA

MILANO PORTA NUOVA

“ONCE YOU PUT THEM ON, YOU CAN BARELY FEEL THEM”

“WOW, SO REACTIVE AND COMFORTABLE. 
I SIMPLY LOVE THEM”

“THE TPU LAYER IN THE BACK, MAKES IT A BIT DIFFICULT 
WHEN YOU TRU TO SNUG YOUR FOOT IN, 

NUT ONCE THEY ARE ON, THEY FEEL AMAZING”

NIKE BARCELONA

CONSUMER JOURNEY

THE STORES

CONSUMERS FEEDBACK

NIKE DIRECT SOUTH TEAM

Alessia Boi | rome manager

Carla Fernandez | lisbon manager

APP 
NOTIFICATION

GET THE PHOTOS    

GET MORE COMMENTS    

NIKEREACT EXPERIENCE

MEDIA
& INFLUENCER

INVITE 
TO STORE

RESERVE FOR YOU
(PORTA NUOVA)

THE 
BARCELONA 
SHOPPING 
NIGHT
NIKE BCN
30 NOVEMBER 2017



NBA IS
THE BEST EXPRESSION 

OF THE GAME
FOR BASKETBALL LOVERS 

IN BARCELONA.

OCTOBER 2017

NIKE 
PORTAL DE L’ANGEL
BARCELONA

OBJECTIVES

EKIN TRAINING

Click to watch the presentation

“NBA everywhere! Façade, windows… 
even the electric escalators… October has 

been the month of Basketball in Nike Portal!” 
Marc Frigola, Store Manager

VIDEO

SALES RESULTS

Click to watch the video

password: 
TAPINTOTHEGAME

12.5K
EUROS

TOTAL SALES

MODULE UNITS SOH ST

THERMA JACKET   32 35 91,4%

SHIRT  48 82 58,5%

GAME JERSEY 88 157 56,1%

GAME PANT 18 34 52,9%

HODIE   35 79 44,3%

Nike Recaps

Recaps e newsletter per Nike 
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THE 
BARCELONA 
SHOPPING 
NIGHT
NIKE BCN
30 NOVEMBER 2017

406 K 
followers

CONSUMER JOURNEY

HOST
SOCIAL

NIKEPLUS 

MEMBERS

“I´m super excited 
as it is the first time 

I do this with a brand”

during the event 

(94 girls / age average 20)

“With effort 
and talent, 

everything is possible. 
Your success depends 

only on you 
and your FORCE”

customization

30
 pairs of AF1 
customized

Laser Customization Service 
in exclusive 
for Nikeplus members

Nike Recaps 

Recaps e newsletter per Nike 



October 2020 

PROTAGONISTS

DAYBREAK PACK
RECAP

JASMIJN JANSSEN 
@jasmijnjanssen

IG 13.6 K

SOUFIAN
 @soufskills

IG 64 K

 POTENTIAL REACH

234 K

MEHDI AMRI
 @mehdi_amri_10

IG 114 K

Our protagonists showed us how the new 
Phantom GT can help us to unlock our skills:

SCROLL

SCROLL

LANDING PAGE

SUSTAIN

BLOG INSTAGRAM

SCROLL GIF

OVERALL 
RESULTS

THANKS!

 POTENTIAL REACH

234 K

LIKES

+25 K

TOTAL IMPRESSIONS (SM)

+298 K

HP VISITS

1.2 M

Nike Recaps

Recaps e newsletter per Nike 



Total

Total

FY19  BUSINESS  REVIEW
FY19 NET REVENUES RESULTS

FY19 RETAIL SALES RESULTS 

NET REVENUES

TITULO

ECI CO-CREATED CAMPAIGNS

NET REV

$53.8M
+5%

RETAIL SALES

$85.3M
+5%

DISCOUNT

25.1%
-1 ppt

DIGITAL

+30%
5% SOB

XLS

17.3%
+5%

VOS

21
+1

ONE DIGIT GROWTH TAKING INTO 
ACCOUNT... 

DISCOUNTS REDUCTION 
FROM 26,1% TO 25,1% 

AA BUSINESS INCREASED  +32%  
VS LY COVERING THE GAP IN AF 
SHIP MENTS DUE TO COVERAGE 

XLS INCREASE1 PPT VS LY. 
NIKE XLS & CUSTOMER XLS

DIGITAL ACCELERATION...

MADRID REPRESENTS 21%

APPAREL SHARE 40% VS FTW 50%

AA BUSINESS

+32%
+  %

$29.2M
+8%

$80.3M
+3%

$23.8M
+13%

$44.5M
+9%

$35M
+9%

$45.2M
+2%

FTW

B&M

MENS

FTW

MENS

PERFORMANCE

Total

Total

$20.1M
-1%

$13.8M
+7%

$10.8M
-19%

$33.5M
0%

$20M
+2%

$15.1M
-10%

$30.2M
+6%

$4.5M
+18%

$5.3M
+30%

$6.2M
+10%

$7.2M
+6%

$10M
+14%

$10M
+14%

APP

WMNS FTB

APP

WMNS FTB

LIFESTYLE

EQT

KIDS

EQT

KIDS

KIDS

DIGITAL

54% SOB

93.7% SOB

41% SOB

52% SOB

41% SOB

53% SOB

38% SOB

23% SOB 18% SOB

40% SOB

23% SOB 35% SOB

35% SOB

8% 
SOB

10% 
SOB

8% 
SOB

12%
SOB

12%
SOB

6.3% 
SOB

$53.8M
+ 5 %

$85.3M
+ 5 %

GRAFICO
TO DO

GO CARLOTA:
REACT + BLAZER JOURNEY

PLUS SIZE
LAUNCH

WOMEN’S 
INDUCTION
ZONES IN TOP DOORS

AF1 SAGE

AM DIA

TECH PACK

GIFTING

AM 720

BRAND STORIES

SP
18

SU
18

FA
18

HO
18

SP
19

SU
19

WMNS

AM DIA

TECH PACK

AM 720

AF1 SAGE

WOMEN’S

$11.8M
+ 15%

FTW

Total

$9.5M
+6%

$8.4M
-2%

$2.4M
+36%

$0.5M
+28%

AIR MAX 720 
$0.7M
+118%

NIKE AIR

$0.4M
+142% FORCE 

$1.7M
+96%

MILER 
$0.2M
+33%

PEGASUS 

$1.6M
-7%TECH FLC 

$1.5M
+20%

APP EQT

50% SOB 40% SOB
10% 
SOB

$13.8M
+ 7%

$11.3M
-2%

FTW
56% SOB

APP
42% SOB

EQT
2% SOB

FOOTWEAR DELIVERS NEGATIVE NUMBERS 
COMING FROM THE FIST HALF OF THE 
FISCAL WHEN ASSORTMENTS AND 
DELIVERIES WAS NOT REALLY GOOD.

EVERALKEY MOMENTUMS DURING THIS 
FYHELP US TO LEAD SPORTWEAR MARKET 
THRU ECI: PEG 35 (JUN), SHIELD (NOV), 
ELEMENT 55 (JAN), AM 720 (DELAPORTE 
JOURNEY FROM MARCH) 

MEN MORE DESIRED STYLES FOR NSW ARE 
AF1, AM 270 AND ELEMENT REACT 55.

MEN’S

$20.2M
+ 2%
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The Passenger / Infografiche 

Infografiche e mappe per il numero sui Paesei Baltici

FONTE: WIKIPEDIAFONTE: STATISTA

DEBITO PUBBLICO

Debito pubblico 
in percentuale del 
pil e posizione in 
classifica in paesi 
Ue, 2021

Popolazione di Estonia, Lettonia e Lituania dal 1950 al 2020, in milioni.

Italia
32%

Media 
europea

39%
Lituania

34% 
Lettonia

53%

Estonia
54%

Slovenia
61%

Svezia
63%

Finlandia
66%

FORESTE

Percentuale della superficie nazionale coperta 
da foreste, in paesi Ue selezionati, 2020

FONTE: EUROSTAT

IN DECLINO
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Estonia
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E-BALTICI

FONTE: DEALROOM.CO
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940
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525

318
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236

203

250 media europea

Numero di startup pro capite, per paese, in 
Europa, 2021

1 Grecia 194,5

2 Italia 150,3

5 Francia 112,8

12 Germania 68,6

20 Lituania 43,7

21 Lettonia 43,6

23 Svezia 36,3

27 Estonia 17,6

La parola 
ai numeri

6 THE PASSENGER Paesi baltici
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77Dalla grondaia all’Archivio di stato
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Percentuale di 

donne in posizioni 
manageriali 

(aziende private e 
amministrazione 

pubblica) in paesi Ue 
selezionati, 2019 

1
Lettonia 45,8%

2
Polonia 43%

3
Svezia 40,5%

5
Lituania 39,2%

8
Estonia 37,1% 

22
Italia 27,5%

Media europea
34,4%

FONTE: STATISTICHES 
BUNDESAMT (DESTATIS) FONTE: STATISTA

APOLIDI

MAMMA LI RUSSI!

195.159
i non-cittadini della Lettonia nel 2022: 

9,6% della popolazione. Sono ex cittadini 
dell’Urss, due terzi dei quali russi, 

che dopo l’indipendenza non hanno 
acquisito un’altra cittadinanza.

FONTE: DIPARTIMENTO PER LA CITTADINANZA  
E GLI AFFARI MIGRATORI LETTONEFONTE: NATO

ARCIPELAGO

2222
le isole 

dell’Estonia.

FONTE: VISIT ESTONIA

FRATELLI UCRAINI

Aiuti bilaterali 
promessi all’Ucraina 

tra il 24 gennaio e 
il 3 ottobre 2022 in 

percentuale del pil dei 
donatori, per paese

ALTISSIME

Altezza media delle donne nate  
nel 1896 e nel 1996, in cm

FONTE: ELIFE SCIENCES

Spesa militare in percentuale del pil di paesi 
membri nella Nato, 2022 (stima). 

Lettonia
0,92%

Estonia
0,85%

Lituania
0,49%

Stati Uniti
0,25%

Regno Unito
0,24%

Germania
0,08%

Italia
0,04%
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3,76%

3,47%

2,42%

2,36%

2,34%

2,12%

2,10%

1,90%

1,54%

1,44%
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I RUSSI D’ESTONIA

A fine 1991, al momento della dissoluzione dell’Urss, circa 25 milioni di russi che vivevano 
negli stati dell’ormai ex unione diventarono da un giorno all’altro stranieri a casa propria. La 
popolazione russa e russofona (compresi bielorussi, ucraini e altri) in Estonia era passata da 
meno di trentamila nel 1945 – la maggior parte appartenente alla comunità religiosa plurisecolare 
dei Vecchi credenti – a oltre mezzo milione nel 1991, e rappresentava, come in Lettonia, oltre 
un terzo della popolazione totale (contro solo il dieci per cento in Lituania). Molti tornarono 
in Russia, altri rimasero: chi con la cittadinanza russa (circa 90mila dei 320mila rimasti), chi 
ottenendo quella estone e chi, come in Lettonia, rimanendo nel limbo della «non cittadinanza» 
(circa 65mila, in continua diminuzione e con un picco di domande di naturalizzazione in seguito 
all’invasione russa dell’Ucraina). Oggi la maggior parte dei russofoni vive a Tallinn e nelle aree 
urbane della contea di Ida-Virumaa, eredità dell’industria dello scisto bituminoso che portò nella 
regione operai da tutta l’Urss: a Narva, il 96 per cento degli abitanti è russofono di nascita e 
l’88 per cento di etnia russa. Un processo di integrazione di cittadini e «non cittadini» russofoni 
è cominciato negli anni Duemila, soprattutto nelle seconde generazioni, cresciute nel sistema 
scolastico estone. Alcuni politici estoni hanno anche provato a dare l’esempio: l’attuale presidente 
Jüri Ratas ha iniziato a imparare il russo nel 2017, durante il suo mandato come primo ministro, 
mentre un altro ex presidente si è trasferito a Narva per «capire meglio la gente e i suoi problemi».

Lettonia
27%

Lituania
6%

Estonia
25%

80%
70%
60%
50%
40%
30%
20%
10%
0%

Percentuale della popolazione che si 
definisce russa per contea in Estonia 
e per comune in Lettonia e Lituania, 
secondo i censimenti del 2011

Russofoni sul totale 
della popolazione

DOVE I RUSSI SONO LA MAGGIORANZA

FONTE: WIKIPEDIA, THE ECONOMIST

Riga

Tallinn
Narva

Rēzekne

Daugavpils

Vilnius

R U S S I A

B I E L O R U S S I A

K A L I N I N G R A D
( R U S S I A )

27Sì, no, forse



Radio 24 / Logo
Concorso per Radio 24

Il Sole giorno e notte.

Il Sole giorno e notte.

Il Sole giorno e notte.

Il Sole giorno e notte.



Radio 24

Il Sole giorno e notte.

Il Sole giorno e notte.

Il Sole giorno e notte.

Il Sole giorno e notte.

Il Sole giorno e notte.

Il Sole giorno e notte.



Radio 24 

La zanzara, alle  18:30. Container, alle  13:15 A ruota libera, alle 23.

Audio Libri PodcastNews

Applicazioni



Radio 24 

App

Radio 24

Il Sole giorno e notte.

La zanzara

La versione di Oscar
dal lunedì al venerdì alle 16:30 

Giuseppe Cruciani con David Parenzo 
conduce “La Zanzara”, l’attualità senza tabù, 
senza censure, senza tagli alle vostre opinioni. 
Una zona franca per gli ascoltatori, uno spazio 
nemico della banalità e del politicamente 
corretto, l’arena dove il primo comandamento

I temi dell’attualità economica e finanziaria, 
le imposte eccessive e le privatizzazioni 
che mancano, le liberalizzazioni troppo 
annunciate e sempre ritardate, le 
infrastrutture impossibili e dell’energia 

Il Sole giorno e notte.

Il Sole giorno e notte.



Sotto le stelle / Identità evento
Consolato Italiano Barcelona



Sotto le stelle

Live concerti

Home page

Cover concerti

Grafiche “screen” per l’evento



Sotto le stelle

Covers



Sotto le stelle

Schermata della sezione “Talk”



Vedemmia / Evento 
Camera di Commercio Italiana di Barcelllona

Studio per tre edizioni



Minidudoloves / Identità visiva

Brand inglese di vestiti
e accessori
di seconda mano 
per bambini.

Branding, fotografie, 
sito, studio social.







Minidudoloves / Identità visiva

Sito su iPad. 

Home Navigazione Shop



Minidudoloves / Identità visiva

Studio preliminare pagina instagram: feed e stories. Tipo contenuti e trattamenti immagini

Feed Stories



Chiara Ceccarini / Card
Ginecologa e chirurga



Chiara Ceccarini

T. 345 06 81 185
chiaraceccarini82@gmail.com

RiminiChiara Ceccarini

Medico chirurgo specialista 
in ginecologia e ostetricia

Prima card



Chiara Ceccarini

Seconda card



Probarf / Identità visiva

ENTER SITE

SHOP NOW

Good food, long life.

Brand di cibo per cani, 
metodo Barf.
Branding, copy, sito, 
packaging, campagna, 
studio social.



Probarf / Identità visiva

SHOP NOW

Hello!Hello! ENGENG

ProductsProducts

SHOP NOW

We only use products 
you would.

Hello! Hello!ENG ENG

Products Products

We choose good 
food for you,

with love.

Good food, long life.

Good food, long life. Good food, long life.

Good food, long life.Good food, long life.

SHOP NOW

Additives? 
No, thanks.

Trattamanto immagini e copy



Probarf / Identità visiva

Good food, long life.

Additives? 
No, thanks.

BARF
METHOD

Good food, long life.

BARF
METHOD

Love your dog?
We also do.

ENG

Good food, long life.

We choose good 
food for you,
with love.

BARF
METHOD

Good food, long life.

Studio per campagna



Trading Chemical Company

Deton / Logo + profumi



Trading Chemical Company

ORIENTAL 
DREAM

SOUL
OF SANTAL

CARLTON
OF WOODMAN

E A U  D E  P E R F U M E
100 ml

E A U  D E  P E R F U M E
100 ml

E A U  D E  P E R F U M E
100 ml

E A U  D E  P E R F U M E
100 ml

TURANDOT

E A U  D E  P E R F U M E
100 ml

CARMEN

Deton / Produzione

Linea di profumi per un cliente Deton



Deton / Produzione

AMBER

E A U  D E  P E R F U M E

100 ml

N.1

Linea di profumi per un cliente Deton

Trading Chemical Company



Nodoo / Identità visiva 

Art direction, grafica, identità, fotografie, web. Nodoo, Italia. nodoo.it



Nodoo / Identità visiva

Progetto web







Progetto web: pagina tipo (prodotto).

Nodoo / Identità visiva

Progetto web: pagina tipo (prodotto).

Nodoo / Identità visiva



Nodoo / Identità visiva

Cartoline



Schede prodotto

Nodoo / Identità visiva



Nodoo / Identità visiva

Cartellini shop, adesivo packaging



Agricbd / logo + presentazione progetto 
Start-up nel campo del CBD

AGRICBD 24

from seed to sale

TIMING

Messa in posa

Fase vegetativa

Fase prefioritura

Legatura e potatura

Fioritura e maturazione

Taglio e prima lavorazione

Sicurezza

1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4

LUGLIOGIUGNO AGOSTO SETTEMBRE OTTOBRE

AGRICBD 3

to salefrom seed

CANNABIS CENNI BOTANICI

SATIVA 
(Americhe e Asia)

— statura alta (fino 4,5m)
— sistema radiale esteso
— foglie lunghe e strette
— ampi spazi internodali
— fioritura può durare alcune 

settimane o mesi in più
rispetto al varietà indica

— fiori poco densi

INDICA 
(india e Pakistan)

— tozza e cespugliosa
— sistema radicale condensato
— gambi robusti
— foglie larghe verde suro
— fioritura: 7/9 settimane
— struttura del fiore densa

e ricca di resina con odori 
pungenti caratteristici che 
possono variare da urina di 
gatto a dolce e frutta esotica

— maggiore resistenza a funghi, 
muffe e insetti infestanti

RUDERALIS 
(Centro Europa)

— statura bassa
— presenza di poche foglie 
— fioritura scarna
— non fioriscono seguendo 

il fotoperiodo ma la fioritura 
inizia dopo poche settimane 
di crescita 
— fioritura precoce

AFGHANICA 
(Afghanistan)

— statura bassa
— ramificazione densa 

con internodi corti
— foglie larghe verde scuro 

con picciolo lungo
— fioritura: 7/8/9 settimane
— fiori densi e ricchi di resina 
— contenuto cannabinoidi molto

Indica

Ruderalis

Sativa

AGRICBD 10

from seed to sale

FOCUS CANNABIS MARKET IN CANADA

655 t.

90 t.

47

770

2017

prima metà

2016

prima metà

2017

2018

PRODUZIONE 
E DOMANDA STIMATA FUTURA INVESTIMENTI

Fonte: Viridian Capital Advisors / Marijuana Business Daily

volume milioni di dollari

produzione

consumo stimato

AGRICBD 15

from seed to sale

FATTI REALI

Medica
Ha la capacità di trattare ben oltre 52 
condizioni e sta diventando lo sviluppo 
sanitario più importante degli ultimi 20 anni

“ „
In soli sei mesi, 
il mercato Europeo della Cannabis 
è cresciuto più degli ultimi 5 anni

“ „
Nel 2028 l’Europa 
sarà il più grande mercato 
di Cannabis del mondo.

Ricreativa
Opportunità di occupazione, tassazione, 
riduzione crimine organizzato e l’aumento 
di ricerche mediche

Stephen Murphy, 
Amministratore delegato 
di Prohibition Partners

AGRICBD 21

from seed to sale

COLTIVAZIONE
RISCHI

Botrite Ragno Rosso Oidio Nottue Mosca bianca / pulce

Iniziale

Avanzato

AGRICBD 6

from seed to sale

CENNI MEDICI

Altro 
Inibisce crescita cellule cancerogene 
Rafforza il sistema immunitario 
Antibatterico
Allieva psoriasi

I benefici dei Cannabidiol (CBD) 

Ansiolitico 
Antidepressivo 
Antiossidante 

Neuroprotettore

Stimola l'appetito 
Riduce nausea 

e vomito

Allieva spasmi 
muscolari 

Antidolorifico

Antinfiammatorio 
Riduce ostruzione 

arteriose

Riduce pressione 
del glaucoma

Riduce contrazioni Favorisce crescita 
delle ossa 

Riduce osteoporosi

Cervello Stomaco Intestino OssaSistema nervoso Cuore Occhi

AGRICBD 19

from seed to sale

COLTIVAZIONE

Parte dei concimi verranno forniti da 
AGRICBD ed altri in collaborazione con la 
K&A. Per quanto riguarda la lotta biologica 
a muffe ed insetti verranno utilizzati 
prodotti della Tradecorp.

- Concimi Radicali: a) Fase Vegetativa 
b) Fase Fioritura c) Microelementi+Ca, Mg

- Concimi fogliari: ci saranno due concimi 
basici fogliari che andranno somministrati 
sino alla seconda settimana di fioritura.

- Antiparassitari e antifungini: a parte nella 
fase vegetativa della pianta dove potranno 
essere usati dei prodotti chimici e sistemici 
di lotta ad agenti patogeni ed insetti, 
in tutta la fase di fioritura è necessario 
effettuare una prevenzione e se necessario 
una lotta completamente biologica.

CONCIMI

Schede di fertirrigazione 
e trattamenti fogliari 
verranno forniti da AGRICBD

AGRICBD 13

from seed to sale

FATTI REALI

Europa

USA+Canada

POPOLAZIONE

742 M361 M

PRODUZIONE 
CANNABIS INDUSTRIALE

36K

2011 2016

8K
+32%

ettari

201420132012 2015

AGRICBD 22

from seed to sale

TAGLIO E PRIMA LAVORAZIONE

Taglio

24 h Primo
trimmaggioSeccaggio

Consegna a AGRICBD

(in giornata)



Foof Dog & People / progetto web 
Foof Dog & People



Foof Dog & People / progetto web 

Progetto web

Progetto web: pagina tipo (prodotto).

Nodoo / Identità visiva



Foof Dog & People / progetto web 



Foof Dog & People / progetto web 

Brochure



Foof Dog & People / progetto web 

Brochure



Slow Food / Evento 
Camera di Commercio Italiana di Barcelllona

Art direction, grafica, identità dell’evento



Enric Rosich  / Packaging 
Solegraells 

Grafica per il packaging del prodotto dello chef Spagnolo 
Enric Rosich, realizzato per Solegraells presso Cosmic, 
Barcelona (Spagna). www.cosmic.es



presso Cosmic — 

I tre diversi packaging andati in produzione

Enrich Rosich / Packaging



Lapalma / Cataloghi 
Francesco Rota

Progetto grafico copertine e impaginazione 
per Lapalma, Padova: lapalma.it



Lapalma / Cataloghi

Pagine interne



Markus Gisler / Editoria 
Vetro Edition

Progetto grafico per il libro di fotografie di Markus Gisler pubblicato da Benteli. vetroedition.com



Retro e cover del libro

Image title, place, 2015.28

Markus Gisler / Editoria

Markus Gisler
The Alps Compelling Silence 
Stille Magie der Alpen

Benteli



Pagine interne

Markus Gisler / Editoria



Pagine interne

4 5

The Alps Compelling Silence 
Stille Magie der Alpen

Markus Gisler

6 7

The Alps Compelling Silence Stille Magie der Alpen

Alignissin pratece pernatur alit volori 
offictis ius doluptibus esequidipsae nobi-
tatem et isquaerro qui incillut es dolupta 
im cuptat ratecti voluptatat landus es ali-
tibu sapercit dolecto eicitio. 

Ut atat vellentio most, ne pelitisitium ex-
plaut haruptia ipiet que eumqui cus mos ex 
eum est endi debis sit, vent reium in ratio 
etur re vent et que corerspel et velectatia 
porum sitat rem ipita nulless inctas dolor-
rorpori doluptat. 
Ra con nuscill essimpora conecus moluptates 
evelenda vendae dolorem doluptis undunto 
tatur? Ignihil invendam, sunt perchilit, 
estis doluptas ad expla nobis di quidistia 
volupid ea dis simus quis sapidi rem as 
doluptatur, optate num conestiam rehenis 
ea ne cor aut faces volor aut quam dollore 
pelibus eum repudicident parcid moluptatium 
eatus, id quisquatenis estium necea eum 
quae velectem autatur, quiatur serro idis-
tiones que parchilis dolore re simos eris 
es et ari doluptis aut perio erehenimus sam 
sed endelit isse omnienim fugiasi nobita-
tiatur mo corehene conserumet untur, ullici 

ut eaquia nonsequiam comnitia sunt.
Bus, volorpo repudae. Obis autatem que ear-
ione vendam quiae venimporias aliquis ad 
quuntio te nimporestion con nes dolum si 
omnit quam as ut rest, te venim de acimi, 
cum quo oditempost eost, sus si totatem 
hari debist fugit quae pro quibus eum inc-
tatur, consect ibeatur aruptat emoluptiunt 
utem. Mus et vel imo voloritate debis eve-
les delecessin con net aped utatemo luptat-
ur samet dis volestem quia nectur aliquo 
mosani quam, cores doluta sim dolent andant 
alit earum illatem fugiti il excepel mag-
niss umquas reiur acestrundes exernam har-
chit, nonsequia nobitas magni quam, od ut 
estrunt et, consedi omnistior santibu sci-
tatur rection sequibus.Obitiae sedit veri 
ut vendae. Et mos aut pre plab id untius 
sit liquatis apienisciis rat.

Pudistio tempor restem. Alicid quiatque num 
quatio tem fuga. Et ut volor audi ne idem-
pel event alicium exerci inis iur?
Aqui sum consequiatur solo cullitam que 
doluptatur rehendel ilignimusdam restrum-
qui bea nihilig endita volupta dicimodignis 

Alignissin pratece pernatur alit volori 
offictis ius doluptibus esequidipsae nobi-
tatem et isquaerro qui incillut es dolupta 
im cuptat ratecti voluptatat landus es ali-
tibu sapercit dolecto eicitio. 

Ut atat vellentio most, ne pelitisitium ex-
plaut haruptia ipiet que eumqui cus mos ex 
eum est endi debis sit, vent reium in ratio 
etur re vent et que corerspel et velectatia 
porum sitat rem ipita nulless inctas dolor-
rorpori doluptat. 
Ra con nuscill essimpora conecus moluptates 
evelenda vendae dolorem doluptis undunto 
tatur? Ignihil invendam, sunt perchilit, 
estis doluptas ad expla nobis di quidistia 
volupid ea dis simus quis sapidi rem as 
doluptatur, optate num conestiam rehenis 
ea ne cor aut faces volor aut quam dollore 
pelibus eum repudicident parcid moluptatium 
eatus, id quisquatenis estium necea eum 
quae velectem autatur, quiatur serro idis-
tiones que parchilis dolore re simos eris 
es et ari doluptis aut perio erehenimus sam 
sed endelit isse omnienim fugiasi nobita-
tiatur mo corehene conserumet untur, ullici 

ut eaquia nonsequiam comnitia sunt.
Bus, volorpo repudae. Obis autatem que ear-
ione vendam quiae venimporias aliquis ad 
quuntio te nimporestion con nes dolum si 
omnit quam as ut rest, te venim de acimi, 
cum quo oditempost eost, sus si totatem 
hari debist fugit quae pro quibus eum inc-
tatur, consect ibeatur aruptat emoluptiunt 
utem. Mus et vel imo voloritate debis eve-
les delecessin con net aped utatemo luptat-
ur samet dis volestem quia nectur aliquo 
mosani quam, cores doluta sim dolent andant 
alit earum illatem fugiti il excepel mag-
niss umquas reiur acestrundes exernam har-
chit, nonsequia nobitas magni quam, od ut 
estrunt et, consedi omnistior santibu sci-
tatur rection sequibus.Obitiae sedit veri 
ut vendae. Et mos aut pre plab id untius 
sit liquatis apienisciis rat.

Pudistio tempor restem. Alicid quiatque num 
quatio tem fuga. Et ut volor audi ne idem-
pel event alicium exerci inis iur?
Aqui sum consequiatur solo cullitam que 
doluptatur rehendel ilignimusdam restrum-
qui bea nihilig endita volupta dicimodignis 

Markus Gisler

Rest et omnis dis natio 
minum as quamus et vellam 
unti omnimagni unto et vo-
lorum necte commo beaquiam 
volu.

Os ad erum doluptat in-
cipsam, consenist quatur 
acillor iorercimodi omni-
mil leceped qui.

Rest et omnis dis natio 
minum as quamus et vellam 
unti omnimagni unto et vo-
lorum necte commo beaquiam 
volu.

Os ad erum doluptat in-
cipsam, consenist quatur 
acillor iorercimodi omni-
mil leceped qui.

Markus Gisler / Editoria



Image title, place, 2015.Image title, place, 2015. 1918

Markus Gisler / Editoria

12

Mid-morning light picks out the snow-dusted 
pines on the slopes of Bugarach’s Pick, 
as fog billows down from above.

Image title, place, 2015.

Pagine interne



Markus Gisler / Editoria

Pagine interne



24 Image title, place, 2015.

A stream runs through a deep gorge: 
in early Spring it becomes a torrent 
that tears its way downwards.

Markus Gisler / Editoria

2120

Image title, place, 2015.

Pagine interne



Markus Gisler / Editoria

Pagine interne



Fablab / Editoria 
Vetro Edition

Infografiche per il libro Fablab. vetroedition.com



Fablab / Editoria - Infografica



Doppie pagine infografiche

18 1.Nome Capitolo 1.Nome Capitolo 19

Lima

São Paulo

Buenos Aires

Florianópolis

Santiago

Quito

Boston Madrid

Marseille

Paris

Barcelona Sassari

Glasgow
London

Düsseldorf

Berlin

Rome

Istanbul

Palermo

Kansas City

Milan

Moscow

Ufa

Rostov

Tbilisi

Tehran

Shenzhen
Dubai

Porto Alegre

SeoulMontreal

Vancouver

Bellingham

Washington
Dayton

Fab Labs geography

Top list, countries and cities
Countries Cities

New Zealand
4

Australia
2

others (6)

Iceland
Denmark

Austria

138

19
12

United States

Canada

Mexico

USA Boston

Germany

Spain / UK

France Lima / Milan / Paris

Italy

Argentina

Ecuador

Chile

Colombia

Peru

others (5)
1

5

6

7

12
8

Brazil

Puerto Rico
Paraguay
Costa Rica

2

31

128

118

43

37

1

7
Norway
Ireland

4
Greece
Ukraine
Serbia
Finland

Luxemburg
Slovenia
Slovakia

Latvia
Lithuania

3 28

France

Italy

Germany

Spain
United 
Kingdom

24

31

17

15

12

Russian Fed.

The Netherlands

Portugal

Belgium
Switzerland

Poland
Fab Labs by country

Legend Legend

Cities with more than two Fab Lab

7
6

5

138
128

118
43

37

Barcelona /  
Buenos Aires / 
Dubai / São Paulo / 
Tblisi 

7 6 5 4 3less than 10       11 — 20     21 — 99        more than 100

Alexandria

ASIA

142

169

42

80

OCEANIA

6

NORTH AMERICA

CENTRAL / 
SOUTH AMERICA

AFRICA

others (11)

5

11
Taiwan

U. Arab Emirates
Vietnam

Turkey

3
Kuwait

Israel
Jordan

2
Singapore
Bahrain
Indonesia

4
Iran

Japan

China

19

1

8
Korea

Philippines

India

Saudi Arabia
Georgia

14

6 15

16

ZOOMZOOM

others (8)

Kenya
Benin

Mali
Senegal

Côte d’Ivoire

3 5

2

7

9

South Africa

Egypt

Tunisia Morocco

1

ZOOM

ZOOM

ZOOM

535
EUROPE
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Typical design 
process in a Fab Lab Understand Context

Specify context of use 
and requirements

START

FINISH

Ideas

Digital files

Physical objects

Legend

Develop ideas
Gather resources and 
develop project ideas

Sharing and 
collaborative design

The concepts, designs 
and objects meet the 
requiremments 

The concepts 
need refinement

Sharing and 
collaborative fabrication

Individual design
Produce design solutions
Develop possible designs  
of the project

Fabricate designs
Fabricate, prototype, hack 
and assemble the designs

Evaluate designs
Test the developed 
and fabricated projects

Sell
Sell the fabricated objects 
and/or the digital designs

Share
Share the digital 
concepts and designs

Use
Use the fabricated objects

10

3

45

The designs 
need refinement

The objects 
need refinement

2

Personal fabrication
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Fab lab structure

FAB LAB CONCEPT

LOCAL FAB LABS

GLOBAL NETWORK

1. Digital and Personal Fabrication
2. Everybody can be a designer
3. Technology / STEM Education
4. Maker Movement
5. Third Industrial Revolution

Obsolescence: competition from 
the diffusion of cheap digital fabri-

Governance: development of the 
concept and the evolution of its 

Competition: new/other models of 

Balance: local communities within 

Technology: it is not neutral and 
-

Urban development: 
lateral institutions 
alongside government

Developing World: 
Fab Labs should be a post-
colonial aid

Moral/political: 
need for critical position, 
taking sides

Participation: 
it should reflect local culture 
and include accountability 
and commitment

Network: 
poly-centric; layered and lateral 
instead of a centralized networkFunding: 

controversy of corporate 
money doing fabwashing

1. Local community
2. Innovation for local craft / industry
3. Reshoring
4. Shorter supply chains
5. Digital dimension in local education

1. Global community
2. Peer learning
3. Peer support among the labs
4. Sharing and collaboration 

within projects
5. Distributed Manufacturing  

of shared projects

Ideas Critical Points

Legend

2

1

Obsolescence: 
competition from the diffusion 
of cheap digital fabrication 
technologies

Governance: 
development of 
the concept and 
the evolution of its 
local modifications

Competition: 
new/other models 
of community 
workshops

Balance: 
local communities 
within the global 
community

Technology: 
it is not neutral 
and societal, 
cultural political 
dimensions should 
be addressed

Funding: 
disparity on Fab Lab 
dimensions

Sharing: 
underdeveloped beyond 
local/personal context

Third places: 
Interaction between 
practice and structure

3
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USA

Canada

Brazil

Togo
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Italy

Germany
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China

Indonesia

Japan
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UK

Norway

Spain

Netherlands
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Projects: visual index

3D Bass Guitar

Atfab

Chaiselounge

Diatom Helmet

Fab Boombox

Fab Dolly

Fab Drone

Fab Foos

Fab Lab House

Fab Skate

Layer Chair

Lettera

Meg

Mondopasta

Mr Beam

Open Hand Project

Open Source Beehive

Openknit

Poppy Project

Primo

Rootless

Smart Citizen

Tongue Drum

Ultimaker Original

Valoví Chair

W.Afate

Waterlilly 1.1 / Lillybot 2.0

118
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130

136

140

144
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194
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216

220
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Group A are a medium-sized 
architecture and urbanism office 
based in Rotterdam. In many 
ways they represent the Dutch 
architectural practice at its best 
– a strong international staff and 
an open concept non-hierarchical 
workspace. They even hire a chef to 
cook up meals for their communal 
lunch hour. Showing a great respect 
for the architectural legacy of 
Rotterdam, they have resurrected 
and redeveloped a heritage site in 
the port, the Diepeveen, to call their 
office home.

name
Group A
founded by
Bartosz Haduch
founded in
1997
physical office size
90m2

employees
4
address
I dunno street, 23
3049405
Rotterdam
web
www.groupa.nl
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GROUP A

Projects

 Blok 1 Presikhaaf, Arnhem, 
NL - A student housing tower 
designed as a part of a larger 
redevelopment scheme for the 
Presikhaaf area.

 Blok 1 Presikhaaf, Arnhem, 
NL - A student housing tower 
designed as a part of a larger 
redevelopment scheme for the 
Presikhaaf area.

 Blok 1 Presikhaaf, Arnhem, 
NL - A student housing tower 
designed as a part of a larger 
redevelopment scheme for the 
Presikhaaf area.

 Blok 1 Presikhaaf, Arnhem, NL - A student housing tower designed 
as a part of a larger redevelopment scheme for the Presikhaaf area.
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Apertura di sezione (Europa) e pagine 
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Studio Space / Editoria 

Esempio pagine 
per la sezione 
relativa agli studi 
e ai loro proget-

GROUP A

Interview

How did you find your current studio space and what were 
the deciding factors that ultimately led you to choose it as 
a space to run your practice out of?

— 15 years ago we were looking for an office space. We ended up at 
the Diepeveen building, a national monument. "e building, for-
merly the premises of ironware company Diepeveen, was designed 
in 1929 by architect W. Kromhout. "e prominent tower has a spi-
ralling staircase, which had no function other than advertising the 
company name to ships passing on the river and harbours nearby.
"e neighbourhood, situated on the outskirts of the city next to 
the harbour, is a bit shabby and rough, but it is also an inspiring 
place, full of energy, venture and change. "is characterizes Rot-
terdam, as a trade and business city. We like this atmosphere.

What is your general work method and approach to archi-
tecture?

— We have always been motivated by a desire to learn. Working 
on different architectural typologies and collaborations with new 
clients has always given us the opportunity to develop our skills. 
"is dialogue, the challenge of the new and the learning process, 
which are related, support us to continually make further progress 
in our work. Progress and change are at the core of our existence 
as architects: nothing is to be considered as static, as an inescap-
able fact. Our approach of dialogue and exchange of knowledge is 
the principle mindset for our office and provides us with the op-
portunity to approach each design project as a fresh and dynamic 
process. "e way people live, work, relax is dynamic, which re-
quires an open mind. Because of this attitude GROUP A is able to 
think laterally without being restricted. "is enables us to clearly 
think out of the box and arrive at fresh and unexpected design 
solutions that define and expose the essence of the commission.

In terms of functionalism, how do you fashion your studio 
to meet the demands of your own particular work method?

— We consider our office space as a manifestation of our approach 
and culture: it’s an open space, light and airy. "e team effort is 
central to GROUP A and the design of this studio. It is an inviting 
space, which inspires people to improve their own specific talents, 
to develop themselves and the office as a whole. "e complete 
ovearhaul of the interior is exemplary of the ‘hands-on’ approach 
we hold dear: we managed everything - from design straight 
through to the execution of the whole project. "e end result is 
an office with an inspiring atmosphere, in which our colleagues 
enjoy their work, can relax, and even cook up a meal together. 

 The meeting room

“ The prominent 
tower had no 
function, other 
than advertising 
the company 
name to passing 
ships ”
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List five buildings/places in the city that you seek inspira-
tion from.

Rotterdam itself inspires us. Not any buildings in particular, al-
though there is an abundance of beautiful and interesting places. 
It’s the city as a whole, consisting of a rich array of different styles. 
Social housing from the seventies, next to modern day skyscrap-
ers with expensive penthouses on top, old monumental buildings 
next to modern architecture. "is collage city, with the river Maas 
running through it, with it’s the immense harbour, is an exhilarat-
ing and inspiring habitat.

List the institutions/organizations/clients in the city that 
have helped you develop your practice and thoughts on 
architecture.
 
Rotterdam as a typical “architectural minded city” has many devel-
opers. We are in frequent contact with Rotterdam based institutes 
like the NAI (National Architectural Institute) and AIR (Architec-
ture Institute Rotterdam). Amongst other things, AIR organizes 
architectural tours, which give people a chance to see buildings 
in a different way, and gives us a chance to show our work to the 
public.
We have been asked by one of our clients, BP Refinery, to design a 
new head office at the refinery terrain in the harbour of Rotterdam. 
We had to design a building that was “blast proof”, in itself an in-
teresting challenge. In addition we are thrilled to have a chance to 
build in the harbour district, the quintessence of Rotterdam.
At the moment we are realising an office building in the historic 
city centre: Blaak 8, commissioned by the developer Blauwhoed. 
We are very proud to see our own creation in the middle of the city, 
making a change in the skyline of Rotterdam.

GROUP A

Inspiration/Influence

“ Rotterdam is a city 
that is perpetually 
changing, in 
permanent motion ”

2.6 km

3.5 km 6.8 km

3.1 km23 km

3.3 km

1.7 km

Mass River

Netherlands Architecture
Institute Museumpark

Kunstal

Montevideo

Cube Houses

Blauwhoed
Blaak 8

Architecture 
Institute Rotterdam

StadshuisBp Refinery

Group A

Inspiration

Client

Institution
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“The complete overhaul of 
the interior is exemplary 
of the ‘hands-on’ approach 
that we hold dear”
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 Coffee corner
 Ground floor

In terms of representation, how do you fashion your studio 
to convey the right message to your clients when they 
visit? 

— It’s renewing, fresh and light, as the character of GROUP A. 
!ere is a good balance between the monumental character of 
the building and the modern refurbishment. !is is the message 
we radiate to our clients.

In what way do you interact with your surrounding neigh-
bourhood, and are there locational advantages to being in 
the neighbourhood you’re in?

— !e boldness and intensity of our neighbourhood inspire us 
to create more beautiful architecture. In addition, there is an 
abundance of ventures in the local area, mostly small cultural 
businesses: we are in the middle of inspirational people. For 
some projects we like to team up with other enterprises. For ex-
ample a copywriter next door is working with us on a book at 
this moment.

In what way does the city in which you practice effect 
the day-to-day work of the studio and the work that you 
produce?

— Rotterdam has a profoundly modern architectural tradition, 
mainly because the city centre had to be completely rebuilt a"er 
being destroyed during the Second World War. !is also meant a 
chance for architects and urban planners to create something al-
together new and different. !is culture has remained dominant 
ever since. Rotterdam is a city that is perpetually changing, in 
permanent motion, which is, of course, also at the heart of the 
culture of GROUP A. 

How has communication technology changed the way your 
studio operates?

— We have always been interested in the progression of commu-
nication technology. Besides our website, that shows what we do, 
we have our  Blog, GROUP A LIVE, that shows the social and 
cultural aspects of our studio. Everybody in our office is welcome 
to post articles on it, to spread ideas and to share knowledge 
and experience. Further more, we make use of the most advanced 
drawing so"ware including a home-built database system, devel-
oped by one of our partners. With this system we can work fast 
and efficient, because it’s fine-tuned to our wishes.

“ Nothing is to be 
considered static, 
as an inescapable 
fact ”
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as focused on the production of a unique artistic 
object seen as an end-result. !is is in contrast 
with the activity that takes place in the work-
shop, which is concerned less with the result of 
the production process than with the industrial 
structures that will make possible the production 
and manufacture of goods and objects in larger 
quantities. In other words, work in the studio 
can be best described by the resulting product 
whereas work in the workshop is better defined 
by the production processes structuring product 
manufacturing.

!e second difference addresses the relation-
ship between the actors working within the spac-
es. !e studio is where the artist creates in solitary 
confinement. If more people work in the studio, it 
usually is as part of a hierarchical structure domi-
nated by the central figure of the master who dic-
tates his intentions to his assistants and disciples. 
In stark contrast with this “pre-determined ver-
tical chain of authority that works from the top 
down” as experimental architect Lebbeus Woods 
defines hierarchy, the internal structure of the 

workshop can be best described as “a spontane-
ous lateral network of autonomous individuals”, 
in other words, a heterarchy.

!e design studio that is found at the core of 
architectural education can be traced back to the 
French Beaux-Arts tradition and is closely re-
lated to the artistic studio model. In the context 
of the architectural design studio, the student is 
faced with a design problem – usually consisting 
of a site and a program. He will work towards the 
formulation of an adequate solution to this prob-
lem under the guidance of the studio instructor. 
Following the hierarchical structure of the ar-
tistic studio, the master/teacher is at the centre 
of the process and the disciple/student acquires 
knowledge by being in contact with this holder of 
professional expertise through some kind of os-
mosis. As Dana Cuff writes, “the studio instructor 
will be [the students’] semester-long guide into 
the mysteries of design.” Traditional architectur-
al education is largely a repetition of this proc-
ess of assisted problem-solving, with the student 
le# alone to build a personal method for solving 

architectural problems a#er having been exposed 
to the sometimes similar but o#en different and 
even opposing methods, theories and ideologies 
of a multitude of studio instructors.

As Jean-Pierre Chupin notes, this is “a system 
that tries to teach architecture but sometimes 
forgets to train architects.” It is with this major 
limitation of the studio model in mind that Pro-
fessor Chupin set up the OUPROPO, in 2001 by 
exporting the model of the OULIPO in architec-
tural education.

!e OUPROPO is not a studio because there is 
no architectural problem to solve and therefore 
no formal solution to find. As Marcel Duchamp 
– himself an OULIPO member – famously stated: 
“!ere is no solution, because there is no prob-
lem.” Instead of being confronted by an elabo-
rate program and a physical site, the OUPROPO 
student is only given a general theme. Over the 
years, the themes have greatly varied, from the 
more specific (“!e swimming pool as a place of 
the body in Montreal” in 2001) to the more gen-
eral (“!e future in three moments: 2027, 2047, 

2107” in 2007) or the more technical (“Research 
laboratories on the architecture of life” in 2011). 
!e OUPROPO theme is a general context with 
minimum limitations that is seen as a simple pre-
text for the student to develop a personal under-
standing of the processes of architecture. !is is 
done through two successive sets of operations. 
Instead of being asked to propose a final formal 
solution to a design problem, the student must, 
in the first phase, through a series of divergent 
explorations, identify a specific research question 
based on the proposed theme that will allow him 
to build a personal architectural problem. During 
the second phase, through a series of convergent 
explorations, the student designs the principles 
that will structure and frame potential architec-
tural projects in relation with the problem he pre-
viously set up. In a way, the OUPROPO students 
are similar to the OULIPO authors which Ray-
mond Queneau likened to “rats who build the lab-
yrinth from which they plan to escape”.

By refocusing the attention of the students 
away from the dynamics of problem-solving and 

 Vollor repedi qui il in consequi 
occulle ssimusc idundeb 
itinctem. Num, ventium, accus 
repuda nonecaborum quat 
quis dolupta turempedi officte 
ndipsam ut fuga.

 Vollor repedi qui il in consequi 
occulle ssimusc idundeb 
itinctem. Num, ventium, accus 
repuda nonecaborum quat 
quis dolupta turempedi officte 
ndipsam ut fuga.
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In 2001, the educational curriculum for the stu-
dents of the School of Architecture at the Univer-
sité de Montréal was transformed as a Profession-
al Master’s Program in Architecture (M.Arch., 3 
semesters, 45 credits) was introduced in addition 
to the existing undergraduate Bachelor Program 
in Architecture (B.Arch., 6 semesters, 95 cred-
its). In the context of this new graduate program, 
which is compulsory to gain membership to the lo-
cal professional association, the students have to 
choose a specialization between six different ori-
entations: Explorations in Architectural Design, 
Conservation of the Built Environment, Project 
Management, Computer-Aided Design, Urban Ar-
chitecture, and Building Systems. Following the 
pedagogical model of the undergraduate B.Arch. 
program, each of these orientations is organized 
around a series of teaching studios. It is in this 
context that Professor Jean-Pierre Chupin, teach-
er in charge of the Explorations in Architectural 
Design specialization, set up the Ouvroir de Pro-
jets Potentiels (OUPROPO), the main teaching 
studio for this specialization and the last studio 
before the Final "esis Project which concludes 
the academic education for the future profession-
al architects.

However, visiting the OUPROPO and witness-
ing the uncanny operations of its students, one 
would be hard pressed to recognize in this learn-
ing space administratively labelled as a studio any 
of the usual characteristics or dynamics of the 
traditional architectural pedagogical model. Be-
cause, as is implied by its name, the OUPROPO is 
not studio: it is an ouvroir.

Workshops, Studios and Pedagogical Process
"e OUPROPO, which can be roughly translated 
as Workshop of Potential Projects, is a clear and 
direct reference to the OULIPO (Ouvroir de Lit-
térature Potentielle), a sub-committee of the Col-
lège de Pataphysique cofounded in 1960 by writer 
and poet Raymond Queneau and engineer and 
mathematician François Le Lionnais. "e word 
“ouvroir” in the naming of this experimental lit-
erary group is used in the original sense of the 
term, namely a “place where many persons work 
together, in particular in a military arsenal.” "is 
definition implies two main characteristics for 
this workspace: first, a type of work related to the 
manufacture of objects, and second, a structure 
of work based on collaboration. In this sense, the 
best translation in English of “ouvroir” would be 
“workshop” for which the Oxford English Dic-
tionary gives two definitions: “a meeting for dis-
cussion, study, experiment, etc., originally in ed-
ucation or the arts, but now in any field” and “a 
room or building in which manual or industrial 
work is carried on.” 

By contrast, a studio is traditionally defined as 
“the work-room of a sculptor, a painter or a pho-
tographer” (Oxford English Dictionary) or as “a 
place for the study of an art” (Merriam-Webster 
Collegiate Dictionary). It is a place directly linked 
to the artistic field.

Both the workshop and the studio are places of 
production and learning, but by comparing them, 
one can highlight two major differences.

"e first difference touches on the type of work 
carried out. "e activity in the studio can be seen 

BECHARA HELAL

Training Architects: 
The Uncanny Pedagogical 
Laboratory of the OUPROPO

Bechara Helal is a doctoral 
student in Architecture at the 
Université de Montréal. He 
graduated in engineering at 
the École Polytetchnique and 
holds a Masters in architectural 
design. He has worked for 
prominent architectural firms 
such as Saucier + Perrotte 
and is regularly involved in 
teaching in graduate studios 
in architecture, such as the 
OUPROPO studio directed by 
Prof. Jean-Pierre Chupin.  The 
research thesis he currently 
works on within the framework 
of the L.E.A.P (Laboratoire 
d’Étude de l’Architecture 
Potentielle) deals with the 
notions of experimentation 
and the laboratory as mental 
and physical spaces for the 
production of architectural 
knowledge.

 Vollor repedi qui il in consequi 
occulle ssimusc idundeb 
itinctem. Num, ventium, accus 
repuda nonecaborum quat 
quis dolupta turempedi officte 
ndipsam ut fuga.

19 20 | StudioSpace | Training Architects

 !is essay has its origins in conversations be-
tween creativity researcher, author and prac-
ticing artist Derek Pigrum and the interior ar-
chitect and designer Marcus Koerner, in the 
ambiance of a traditional Viennese café- a place 
that in itself has played a role in the creativity of 
artists, writers and architects past and present. 
!e quotations from Koerner are from his writ-
ten account that Pigrum has translated from 
German. In addition to this are excerpts from 
recent interview notes with Koerner. 

!e reason why so little attention has been 
paid to the role of the studio as the site of archi-
tectural practice is that, like all such places, it 
has the quality of a second nature, of ingrained 
habits and an intimate familiarity. We tend to 
overlook the role it plays in the extraordinary 
creative activity that produces much of our built 
environment. !e role of the studio space in the 
creativity of architects reveals a dependency on 
the nature of the place of the studio as an in-
termediate area, as what Koerner describes as 
a ‘switchboard’ between the inner and the out-
er that promotes the generation, modification 
and development of ideas (see Pigrum 2001 and 
2009). 

!e way the architect orders the studio deter-
mines the world of things encountered every 
day - things ‘readily available’ and ‘ready-to-
hand’. !is essay attempts to show that the stu-
dio is a third place between the subjective inner 
world and objective external reality. !e things 

in the studio, the instruments, paper, equip-
ment, tools, materials, drawings and resources, 
are at some level of consciousness continually 
taken into account. !e ‘round-about-us’ of the 
studio involves a continual acquaintance and 
a preference for certain schemas that enhance 
creative possibilities and solutions. 

!e architect Steven Holl states, ‘My office is 
as messy as an artist’s studio but in the mess 
I see something that will become a part of my 
creative process’ (Krasny, 2009, p.70). !e ar-
chitect Yona Friedman has an ever-expanding 
collection of bricole that stretches across the 
walls and ceiling of his work space (see Krasny, 
2008, pp. 52-57). Bricolage activity in the stu-
dio o#en takes the form of a kind of aside or 
displacement activity, a polar relation between 
intense activity and the repose necessary to the 
architect’s idea generation and development. 
!us, in a sense, bricolage leads the architect 
away and then back to his immediate concern. 
Pigrum has written about this phenomena and 
the relation of gathering and thinking in the 
studios and workspaces of writers, composers 
and artists (See Pigrum, 2011). 

Koerner’s prefers to call his studio his ‘work-
shop,’ and classifies the objects and images it 
contains as follows: 

Ƈ̓ ‘objects of an informational character
Ƈ̓ objects that aid inspiration
Ƈ̓ objects that involve representations of 

DEREK PIGRUM & MARCUS KOERNE

The Architects’ Studio  
as ‘Switchboard’ between  
the Inner and Outer World

Dr. Derek Pigrum is a research 
fellow at the University of 
Bath,UK. He has

published numerous papers 
on creativity and is ‘an 
international leader in the field 
of creativity research’. His book 
‘Teaching Creativity: Transitional 
Multi-Mode Practices’ published 
by continuum in 2002 will come 
out in paper back in the USA and 
UK before the end of 2011.

Marcus Körner is a Designer 
born in Vienna in 1971 where 
he lives and works. In 2001 he 
launched his own studio there. 
For the last 20 years he has 
been involved in architectural 
and design processes. That’s 
why his M.A. thesis investigated 
the uses of architectural 
sketching.  His particular interest 
is the sketching process in art, 
design and architecture.

REPRESENTATIONAL 
OBJECTS/IMAGES

photographs
journal cuttings

sketches
plans

models

INSPIRATIONAL 
OBJECTS

previous work
artistic work
found objects

material samples

UNFOCUSED 
INSPIRATION

music
TV

all objects

StudioSpace

INFORMATIONAL 
OBJECTS

books
professional journals

catalogues

DOCUMENTARY 
OBJECTS/IMAGES

prototypes
visualizations

development models
artistic work

TOOLS
drawing instruments

model building utensils
paper, card

cameras
computer
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encounter with the concrete given of the scrap 
of paper, or the object. 

Lefebvre states:

‘Space is continually produced and 
reproduced, and as such is to be un-
derstood as active: the analysis of the 
production of space does not concern 
the ordering of material objects and ar-
tifacts, but rather the practical, mental 
and symbolic in their relation to these 
objects’ (in Schmid, 2010, p.321).

As Koerner states ‘the architect’s studio is not 
a “frozen’ space” but rather one where every 
change within it produces a new configuration 
of possibilities and potentialities that presents 
us with a range of metaphorical meanings’, a 
space permeated by ambiguity, that in its inde-
terminacy constitutes a space of possibilities 
and potentiality and the move from potentiality 
to actualization. 

Koerner states that, ‘a!er the transformation 
of the studio there usually follows a phase of un-
focused seeking for inspiration during which he 
listens to music, looks through books and jour-
nals, thumbs through magazines, and some-
times watches TV.’ He is particularly interested 
in the way the architect Gary Chang conceives 
of film because ‘it lets you connect all the key is-
sues you are thinking of, you find the references 
much more quickly’, (Krasny, 2009, p.50). 

Koerner states:

‘I do not consider this to be work but 
am aware that all the time I keep the 
first phases of idea development in 
view. "is was also the time in which I 
think of the project as ‘transportable’, 
because it is uppermost in my mind and 
can be carried around as a tangible rep-
resentation. In this phase I also talk to 
other people, not architects, about the 
project. Conversations that involve the 
‘sketch on a serviette’ where, as I talk 
and draw, new ideas come to mind’. 

A colleague of Alvaro Aalto reported that he, 
‘considered these “napkin sketches”, as having, 
‘just as important a role as the ones made on 
the plain backs of the packages of his favorite 
cigarettes’ (ibid, 2009, p.17).

During this phase Koerner states, ‘that other 
objects related to my personal history take on 
a renewed significance because these objects 

produce links to the experimental stage of the 
project, of formal and material relations where 
I begin to see something in these objects as 
something else’. "e studio as a ‘switchboard’ 
between what is put there and what we need for 
our creative concerns, between the inner and 
outer world is based on an understanding of the 
studio as a variation on what Donald Winnicott 
(1971) termed ‘potential space’. 

"e term ‘potential space’ was coined in the 
post-Freudian psychoanalytic theory of Win-
nicott (1971) on early child development as 
having the explanatory power to identify the 
roots of human creativity. Winnicott’s theory 
has gained adherents from a broad spectrum of 
people involved in creative activity (see Pigrum 
2009, Nussbaum, 2001 , Giddens, 1991, Rud-
nynsky 1993, Agamben, 1993). While it is be-
yond the scope of this essay to address this 
theme in any detail, it is of great interest that 
Winnicott’s ‘potential space’ is closely linked 
to the ‘readily available’, ‘transitional object’, 
and dependent on a physical and emotional en-
vironment conducive to the mediation between 
the inner and outer world that is characteristic 
of the architect’s studio. "e architect’s studio 
is a ‘potential space’ for things that are the in-
termediate products of creative activity: sketch-
es, concepts, models, reproductions, montages 
and other inspirational objects and tools that 
serve as discursive media that enrich the infor-
mation at the disposal of the dra!ing process. 

Koerner states:

‘I use prototypes and developmental 
models, visualizations, project infor-
mation from past commissions and 
pieces of art to document my work. 
"ese can serve as information and 
inspiration for future projects or as 
the basis for the further development 
of ideas that were never realized, or 
only partially completed, but are also a 
mode of introspective exploration’.

Denis Scott Brown talks about ‘the long his-
tory of the office in the form of sketches, plans, 
models, slides, collected objects and publica-
tions’ (Krasny, 2009, p.127) or ‘the interaction 
of the existing and its potential’ (ibid). In Ko-
erner’s view ‘this gives rise to a kind of muse-
um of one’s own production in the real sense 
of communication. "e knowledge gained from 
this documentary research activity flows into 
new tasks providing a foothold for further work’ 

 Koerner states that, in his studio:

different kinds from photos to sketches
Ƈ̓ objects that aid unfocused inspiration
Ƈ̓ objects of a documentary character
Ƈ̓ objects that serve as tools. 

Koerner goes on to state that ‘the overlap be-
tween these various objects determines the stu-
dio space’. Koerner drew the diagram below to 
show the relation of these objects within the 
studio.

Koerner states that: 

‘at the beginning of a project I gather 
information on the one hand in books, 
journals, catalogues and so on, and on 
the other hand, material directly relat-
ed to the project such as plans, photos 
etc. In this phase of seeking inspiration 
the focus is widened to include previ-
ous projects, material samples and 
found objects as well as autonomous 
artistic works’. 

"ese artistic works are most o!en related to 
the theme of time and with a clear composition-
al character, and according to Koerner, ‘act as 
a kind of bridge or coupling device to his idea 
generation and development’. On one occasion 
quite recently, he brought a small stone to our 
meeting stating ‘that it usually lies within view 
on his shelf, and acts as a source of inspira-
tion, and, on the rare occasion when I pick it 
up, it acts as a kind of coupling in that part of 
the process that concerns formal and material 
questions’. Whatever way the stone is turned it 
has a schematic resemblance to something; now 
a crocodile, now a bird.

 Koerner states 

‘in some ways this stone works like 
Freud’s collection of ancient figurines 
that he kept in view on his desk. It 
leads to a solution without providing 
one itself but simply as a means to con-
duct a first search and to ascertain their 
relevance to my present concerns’. 

 Koerner went on to state that

 ‘the process of representation leads 
to a change in the physical appear-
ance of the studio itself, because now 
the relevant photos, newspaper cut-
tings, sketches, plans and models are 
placed in a collage- like arrangement 
on panels’. "e architect Jon Jerda 
adopts much the same procedure when 

he states, ‘the colored print-outs that 
show local characteristics hang beside 
each other, indeed sometimes over each 
other, so as to develop solutions to 
problems by means of visual clusters of 
themes’ (Krasny, 2009, p.75).

Lefebvre(1991) developed ideas on space emi-
nently applicable to the architect’s studio. "e 
architect develops the ability to locate the body 
in its immediate surroundings producing over 
time a ‘practico-sensory realm’; a dense net-
work of ever-changing relations between the in-
ner and outer that exceeds the Cartesian mod-
el of space, divorced from experience, where 
things are isolated, static and arranged on life-
less co-ordinates, but rather as a ‘lived space’ 
that houses objects imbued with meaning, that 
makes possible the perception of links and in-
teractions between things, of the wresting of 
ideas. 

In Koerner’s studio almost all the furniture 
and containers are mobile and easily moved 
from one place to another such that, according 
to his needs, things can be arranged in ways 
that facilitate the study and development of the 
project. In the sketch he made below only the 
table on the le! is a permanent fixture.

 Koerner states:

‘the surface of my vintage “drawing 
machine” can be tilted horizontally; 
an aeroplane trolley is used for stor-
age purposes; a serving trolley where 
project information and models are 
placed; the prototype of a table I de-
signed that is easily assembled serves 
to put things on that are not in immedi-
ate use. From my desk in my direct line 
of vision I have a panel with magnets to 
which I can attach pictures, clippings 
and other material’  

"e philosopher Martin Heidegger (1962) sug-
gests that every entity that is at hand has dif-
ferent conditions of closeness: the ‘present-at-
hand’ where things are not proximally given, 
(Heidegger, 1962, p. 135) and the ‘ready-to-
hand’ where the thing and our immediate con-
cerns converge, (see Pigrum, 2011). Very o!en 
the ready-to–hand of note-paper, newsprint, en-
velopes or the reverse side of printed matter, is 
not only reliably available in the work environ-
ment but is something that can be le! around, 
re-found, recovered or destroyed (see Pigrum, 
2009, 2011). "ese are ways of working based 
on an immediate sensory and imaginative 

“ Nienihic itibero 
riatatusam faciam 
faciand isciducium 
voluptae. Sae 
offictur rem. 
Ugiam, eaqbus. ”
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Art direction, concept, fotografie, grafica per 
l’album d’esordio di Rosalba Piccinni
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Interno del packaging



Rosalba Piccinni / Music

ROSALBA PICCINNI ARRIVI

ARRIVI

Arrivi da luoghi che si vedono poco / 
con passo che si incontra di rado / ma 
gli occhi non dimentico mai / La vedi 
quella ferita sulla terra / che prima 
s’apre e prima ci osserva / è un occhio 
grande su di noi / Sanno di te le nubi 
basse d’africa / sanno di noi le panchine 
il cane / il fuoco dei silenzi miei / Tu 
scegli e il vento si curva sulla faccia / 
la polvere si aggrappa forte / al cuore 
bruno della luna / E si vede ora che 
crescono le onde / si difende la tua 
bocca / figlia della gioventù / Sanno di 
te le nubi basse d’africa / sanno di noi 
le panchine il cane / il fuoco dei silenzi 
miei / Appoggi il fieno bianco dei ricordi 
/ superata la tempesta / cosa pensa il 
gatto sale / nero sulla tavola le prugne / 
fonde la candela cede / in silenzio ci si 
bacia / Sanno di te le nubi basse d’africa 
/ sanno di noi le panchine il cane / il 
fuoco dei silenzi miei 

Musica: Simone Pirovano
Parole: S. Pirovano, Moreno Pirovano
Simone Pirovano: pianoforte, basso, 
chitarra elettrica, acustica e classica
Vittorio Marinoni: batteria, percussioni
Tino Tracanna: sax 
Lorenzo Caperchi: loop, elettronica

TUA  

Ho creduto di sognare / e invece no / 
son proprio tua / Tua tra le braccia tue  
/ solamente tua così / Tua sulla bocca 
tua / dolcemente mia così / per sempre 
tua / mi pareva impossibile / ma fu 
poi tanto facile / legarti a me amore / 
Tua fra le braccia tue / per sognare in 
due  / per morir così / finalmente tua 
così / Per sempre tua / mi sembrava 
impossibile  / ma fu poi così facile / 
legarti a me amore / Tua fra le braccia 
tue / per sognare in due / per morir così  
/ finalmente tua così

Musica: Walter Malgoni
Parole: Bruno Pallesi
Dario Faiella: chitarra elettrica
Riccardo Fioravanti: contrabbasso

Libretto interno
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Art direction, concept, fotografie, grafica per una linea di moda 
indipendente. Il concetto generale segue la linea che Copine 
rappresenta, tra sartorialità e design con capi a edizione limitata.



Copine / Immagine coordinata - art direction

MOD. 1 MOD. 2 MOD. 3 MOD. 4 MOD. 5 MOD. 6
A B C

camicia gonna dett. sopra sotto vestitio dett. dentro fuori
abito fodera abito fodera

SETA
raso stampa batik

twill stampa optical

stampa pallini

seta lavata

blu lavorato a telaio

acqua marina

champagne

sale e pepe grezzo

zucca

fragola

menta

nudo

nero

blu

pois rosa / malva

pois latte / menta

malva

malva scuro

arancio

blu

latte

crema stelle cipria

nero

LANA

microfantasia

nero

MISTO PESANTE

petrolio

tortora

grigio

MISTO LEGGERO

grigio perla

malva

ORGANZA

nudo

nero

pavone

vO
IL

LE
G

IO
RG

ET
TE

CR
EP

E D
E C

h
IN

E
SE

TA

COPINE      | data:   nome:

MOD.

Data

Nome

seta organzalana cotone

COPINE      |  

1 2 3 4 5 6

Milano — Italy
+39 392 36.99.616
info@copine.it
www.copine.it

@

COPINE      |

Milano — Italy
+39 392 36 99 616
www.copine.it
info@copine.it

COPINE       |
MADE IN ITALY



L’artigianalità della grafica di Copine 
segue il concetto sul quale la linea 
stessa è stata pensata: creazioni 
a edizione limitata tra sartorialità 
e design. Il logo è funzionale alla 
compilazione del numero del capo 
sulla tiratura; il cartellino e il foglio 
con i modelli vanno a rappresentare 
un documento di autenticità e di 
unicità di ogni capo.

Copine 
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Progetto grafico, infografico e impaginazione del 
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Realizzato insieme a Leftloft, Milano.
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Newton magazine / Infografica 
Donati editore

Progetto infografico e realizzazione delle 
infografiche per il magazine Newton
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2 JAMES WEBB SPACE TELESCOPE

Data di lancio: 2014
Altezza dell'orbita: 1,5 milioni di km
Periodo orbitale: 1 anno

Lunghezza d'onda: Infrarosso
Lunghezza focale: 131,4 m
Diametro dello specchio: 6,5 m
Peso totale: 6,2 t

Opererà nella lunghezza d'onda 
infrarossa per riuscire a scrutare 
oggetti molto distanti, al di fuori delle 
capacità di osservazione di Hubble. 
Verrà lanciato a bordo di un razzo 
Ariane 5 dalla Guyana francese, per 
una missione della durata di 10 anni.

Specchio 
secondario

Specchio primario

Campi di 
contenimento

FormaOttica 

Schermo
solare

Hubble e i suoi fratelli
Antenna radio

Portello 
d’entrata

Specchio primario

Pannelli
solari

1 HUBBLE SPACE TELESCOPE

3 ATLAST CONCEPT

Hubble Space Telescope
Il telescopio Hubble, nato dalla 
collaborazione tra la NASA e 
l'Agenzia Spaziale Europea, dopo 
numerose scoperte, riparazioni e 
aggiornamenti verrà definitivamente 
dismesso nel 2014.

Data di lancio: 24 aprile 1990
Altezza dell'orbita: 569 km
Periodo orbitale: 97 minuti

Lunghezza d'onda: Ottico, UV
Lunghezza focale: 57,6 m
Diametro dello specchio: 2,4 m
Peso totale: 11 t

Data di lancio: 2025-2035
Diametro dello specchio: 8 -16,8 m
Lunghezza d'onda: UV, ottico, infrarosso

Ancora in fase di studio, l'Advanced 
Technology Large-Aperture Telescope 
sarà in grado di offrire un’alta risoluzione 

6.5 m

2.4 m
HUBBLE

JAMES WEBB

LENTI A CONFRONTO

La superficie 
dello specchio 
di J. Webb è 
più di 7 volte 
maggiore.

1 2

In circa 30 giorni 
di viaggio, Webb 
raggiungerà la sua 
posizione orbitale 
nel cosiddetto 
punto lagrangiano 
L2 a 1,5 milioni di 
km dalla Terra.

L’ORBITA

Sole

Terra
L1

L5

L4

L2
Webb

L3Scudo termico

Antenna ad alto 
guadagno 

Pannelli fotovoltaici primari

Pannelli fotovoltaici 
primari

Pannello fotovoltaico 
secondario

d: 2.8 m
SCUDO TERMICO

LE DIMENSIONI

Illustrazioni 
per la sezione dedicata 
alla scienza e tecnologia 
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di sensori
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Schermo a capacitanza reciproca

Schermo ad auto capacitanza

Schermo 
LCD

linee guida

linee guida

Come funziona l’iPhone

strato elettrodi 
trasparente

A

B

substrato 
in vetro

Perchè l'Air Bag esplode

B

Air Bag ripiegato

A
Posizione 
normale

Posizione
post-urto

Volante

Capsula 
esplosiva

Sistema 
di gonfiaggio

Sensore 
d’urto

Sensore d’urto

Azoto

Auto

Impatto  
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per la sezione dedicata 
alle tecnologie 
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1.
Tavola vibrante
Ogni tavola misura 24 metri 
quadrati. La caratteristica 
principale è quella di riuscire a 
lavorare con le 4 tavole separate 
(due coppie di 70 e 30 ton) per 
testare strutture come ponti e 
strade. In ogni caso possono 
unirsi formando un unica tavola 
vibrante dalla capacità di 200 t

A.

b.c.

Slitta superiore

Slitta intermediaBase Fissa

Come si testano i 
terremoti

LA TAVOLA VIBRANTE

2.
Tavola vibrante
Il sistema di tavole vibranti è 
caratterizzato da 2 tavole a pianta 
quadrata con lato 3 m del peso di 63 
ton l’una, spostabili sul piastrone in 
modo da simulare effetti di 
asincronismo dell’azione sismica 
alla base di strutture di grande luce.

Ogni slitta scorre su quella 
immediatamente inferiore in virtù di 
un sistema di sostentamento 
idraulico.
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Illustrazione /infografica p
er la sezione dedicata ai fenomeni 
naturali e alla tecnologia 



Tekneco / Editoria 
Edire edizioni

Progetto grafico per la rivista Tekneco di Edire 
editore, Lecce. Rivista sfogliabile online su 
Issuu: issuu.com/tekneco
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Segnaletica / Way finding 
Seminario Vescovile di Forlì

PER APPUNTAMENTO RIVOLGERSI IN SEGRETERIA
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MONSIGNOR DINO ZATTINI

PER APPUNTAMENTO RIVOLGERSI IN SEGRETERIA

ORARI RICEVIMENTO
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Studio e realizzazione segnaletica per l’Istituto S. Apollinare del 
Seminario Vescovile di Forlì. Targhe aule, segnaletica esterna ed 
interna, grafica interna, progettazione e concept pareti funzionali.

AVVISOCIRCOLARE

Targhe aule e soluzione 
con vernice magnetica 
per affiggere tramite calamite 
avvisi e circolari
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Una lastra di ferro bucata e serigrafata. 
La parte di sinistra ospita uno spazio in 
formato A5 
in cui inserire gli orari delle lezioni. 
I fogli vengono stampati dalla segreteria 
e inseriti ogni qualvolta vi sia la 
necessità di cambiare le informazioni.

Segnaletica / Way finding 



Prespaziato realizzato su parete color oro In fase di posa

Segnaletica / Way finding 



Prespaziati ingresso, biblioteca e ingresso con parete funzionale in sughero

Segnaletica / Way finding 
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